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WELCOME 
RAMADAN

Hello There!

Ramadan is more than just a month of fasting—it’s a deeply rooted cultural and 
spiritual season that brings families, communities, and brands together in a unique 
way. Hence, a transformation happens deeply influencing consumer behavior, brand 
engagement, and marketing strategies.

This year, Ramadan’s arrival in winter changes familiar routines—shorter fasting hours 
mean altered meal times, and colder weather influences shopping habits, from food 
choices to fashion. At the same time, the overlap with Mother’s Day and Eid creates a 
layered emotional landscape, blending gratitude, celebration, and gift-giving.
Analyzing 2024 data, we have monitored how these changes are reflected in online 
conversations, sentiment shifts, and engagement patterns. From trending topics to 
evolving consumer priorities, our data-driven insights reveal how brands can navigate 
this dynamic landscape. 

This report unpacks key trends, behavioral shifts, and best practices to help marketers 
craft impactful, culturally relevant Ramadan and Eid campaigns in 2025.

THE CHANGING LANDSCAPE

OF RAMADAN AND EID 
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Social media trends reveal a fascinating picture of consumer engagement during Ramadan. Conversations revolved around core themes 
like rituals, well-being, charity, and entertainment, showing what truly matters to people during the holy month.

Here’s a snapshot of key topics in Saudi Arabia:

A. WHAT WE KNOW FROM LAST RAMADAN AND EID.
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Ramadan conversations evolve in three clear phases:

B. THE CHANGING NARRATIVE: RAMADAN’S THREE PHASES

People focus on fasting, meal prep, 

and spiritual reflection. Brands engage 
with giveaways and contests.

Charity and community discussions 

take center stage, with increased 

focus on Zakat and giving back.

The focus shifts to Eid shopping, 

gifting, and celebration. Discussions 

around Zakat Al-Fitr also peak.

First 10 Days Middle 10 Days Last 10 Days & Eid Prep

9M 7.5M 11.8M
DIGITAL ACTIVITIES DIGITAL ACTIVITIES DIGITAL ACTIVITIES

1 to 10 Ramadan 10 to 20 Ramadan 20 to Last of Ramadan
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C. THE OVERLAP OF RAMADAN AND MOTHER’S DAY

Mother’s Day, which fell during Ramadan, was overshadowed by dominant Ramadan-related topics. However, consumers found creative 
ways to honor their mothers, particularly highlighting the effort mothers put into preparing Iftar meals.

Brands engaged by offering promotions and discounts, but sentiment analysis showed that many consumers were dissatisfied with 
product quality and service.
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THE MARKETER’S 

QUESTIONS
PLANNING A CAMPAIGN
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Ramadan is a month of traditions, flavors, & preparation, and the search trends during this time tell a fascinating story.
MOST SEARCHED TOPICS DURING RAMADAN

13.7M
6M (44%)

4.6M (34%)
2.5M (18%)

TOTAL SEARCHES
RESTAURANTS

COOKING INGREDIENTS

RECIPES

FOOD & 

RESTAURANTS

Food is the star of Ramadan, and the search trends prove it! Whether it’s finding the best 
restaurants for iftar or tracking down the right ingredients for homemade meals, this category 

dominates the search charts. Recipes also get a lot of love, as people experiment with new 
dishes to impress family and friends.
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Ramadan is a month of traditions, flavors, & preparation, and the search trends during this time tell a fascinating story.
MOST SEARCHED TOPICS DURING RAMADAN

8M
5.3M (66%)
1.2M (15%)

TOTAL SEARCHES
SUPERMARKETS

RAMADAN DECORATIONS

SHOPPING

Shopping searches are all about preparation and celebration. Supermarkets take the lead 

as people stock up on essentials for suhoor and iftar. Meanwhile, Ramadan decorations are 

a hot topic, with searches for lanterns, lights, and other festive items to create a warm and 
inviting atmosphere at home.
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Ramadan is a month of traditions, flavors, & preparation, and the search trends during this time tell a fascinating story.
MOST SEARCHED TOPICS DURING RAMADAN

6.2M
3M (51%)

2.4M (38%)

TOTAL SEARCHES
MILK

CHEESE

DAIRY

Dairy is a Ramadan staple, and the search numbers show just how important it is. Milk 

and cheese are the most sought-after items, likely for their role in everything from creamy 
desserts to hearty suhoor meals. Yogurt and butter also make an appearance, rounding out 

the dairy lineup.
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Ramadan is a month of traditions, flavors, & preparation, and the search trends during this time tell a fascinating story.
MOST SEARCHED TOPICS DURING RAMADAN

2.8M
2M (77%)

315K (11%)

TOTAL SEARCHES
JUICE

SODA

BEVERAGE

When it’s time to break the fast, beverages are a must-have. Juice is by far the most searched 
item in this category, reflecting its popularity as a refreshing iftar drink. Soda, coffee, and 
energy drinks also make the list, catering to different tastes and preferences.
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EID-SPECIFIC
INSIGHTS AND TRENDS
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While Ramadan is a time of reflection, discipline, and generosity, Eid Al-Fitr marks a shift towards joy, celebration, and spending.  
This transition is reflected in consumer sentiment and behavior, as conversations move from fasting and spirituality to gatherings, gifting, 
and shopping.

This year, Winter fashion should play a strong role, influencing brand strategies. As for Last year, people discussed their favorite Eid sweets, 
with Ma’moul taking center stage. Health-conscious discussions emerged around avoiding overindulgence.
For brands, this period offers a last opportunity to capture consumer attention, particularly in industries like retail, travel, hospitality, 
and financial services.

CONVERSATIONS DURING EID 2024
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TIPS FOR MARKETERS
CRAFTING CULTURALLY RELEVANT CAMPAIGNS
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Marketing during Ramadan and Eid requires more than just festive visuals and 
promotional discounts. It’s about understanding the cultural, emotional, and social 
dynamics that shape consumer engagement.

TIPS FOR MARKETERS: CRAFTING 

CULTURALLY RELEVANT CAMPAIGNS
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For brands operating outside the region, cultural nuances can 
make or break a campaign. Common mistakes include using 

generic Islamic symbols without context or failing to localize 
messaging properly.

Collaborating with Saudi-based agencies or consultants ensures 

that visuals, tone, and messaging align with local traditions. 
Additionally, inclusive messaging—such as addressing expatriate 
communities observing Ramadan—can expand brand reach 
beyond the immediate Saudi market.

Best Practices for Non-Local Marketers

• Partnering with Regional Influencers: Saudi consumers engage more with 

local influencers who share real-life Ramadan experiences, from daily routines to 
personal reflections. Influencers who focus on lifestyle, food, and fashion tend to 
see increased engagement during this period.

• Using Sentiment Data for Campaign Tone: Data from past Ramadan campaigns 

suggests that consumers respond more positively to content that feels personal and 
nostalgic rather than overly polished brand messaging. Campaigns that highlight 
traditional values, such as family togetherness and generosity, resonate deeply.

B. Staying Locally Attractive

Here’s how brands can ensure their campaigns feel authentic and relevant:

Saudi consumers value campaigns that honor Ramadan’s spiritual significance 
rather than purely commercialize it. Brands that incorporate authentic themes—
such as community, charity, and spiritual reflection—tend to gain more positive 
engagement. For example, successful campaigns in past years have centered 
around Zakat Al-Fitr, charitable initiatives, and highlighting unsung heroes like 
mothers preparing iftar meals.

A. Being Culturally Appropriate
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ACTIONABLE 

TAKEAWAYS
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Here are some key takeaways:

COMBINING DATA-DRIVEN INSIGHTS WITH CULTURAL AWARENESS.

Consumer sentiment shifts throughout Ramadan—early in the 
month, engagement revolves around fasting and preparation, while 
later discussions shift to charity and Eid celebrations. Using real-time 
data ensures campaign relevance.

Monitor sentiment trends in real time. 
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Here are some key takeaways:

COMBINING DATA-DRIVEN INSIGHTS WITH CULTURAL AWARENESS.

Unlike past years, this Ramadan’s cooler climate will influence 
shopping behavior. Brands should consider how winter fashion, 
seasonal foods, and adjusted daily routines impact consumer 
decisions.

Adapt visuals and messaging for winter Ramadan.
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Here are some key takeaways:

COMBINING DATA-DRIVEN INSIGHTS WITH CULTURAL AWARENESS.

Engagement levels fluctuate depending on the time of day and 
stage of Ramadan. Brands that adjust their content strategies 
dynamically—such as launching meal-related promotions closer to 
iftar—tend to perform better.

Leverage real-time analytics to optimize campaigns. 
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Here are some key takeaways:

COMBINING DATA-DRIVEN INSIGHTS WITH CULTURAL AWARENESS.

Rather than treating Mother’s Day as a separate event, brands can 
integrate it into Ramadan and Eid campaigns through messaging 
focused on appreciation, family, and shared traditions.

Blend Mother’s Day themes seamlessly. 
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Here are some key takeaways:

COMBINING DATA-DRIVEN INSIGHTS WITH CULTURAL AWARENESS.

Partnerships with well-known figures and organizations add 
credibility to campaigns and enhance community engagement. 
Initiatives tied to charity resonate strongly, given the increased focus 
on giving during Ramadan.

Collaborate with local influencers and charities.
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HOW CROWD ANALYZER 

CAN HELP

With the fast-paced nature of consumer behavior during Ramadan, having the right tools to track trends, 
analyze sentiment, and refine campaigns is crucial. Crowd Analyzer provides real-time insights into 
conversations, engagement trends, and competitive benchmarking, ensuring marketers stay ahead of 
the curve.

By combining data, cultural understanding, and strategic timing, brands can craft campaigns that drive 
engagement as well as build lasting connections with Saudi consumers during one of the most important 
seasons of the year.
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